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(I)aKTOpBI— HaJIn4ue aapecara, 00BeKTa KOMMYHHUKAIIlMKM W PCOUIIMCHTA —
aJIp€CaHTa.
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THE USAGE OF COLOR NAMING «WEISS»
IN THE GERMAN POLITICAL DISCOURSE

At present, the study of color is very relevant. In the field of psycholinguistics,
a large number of studies of the perception and effects of color are carried out. The
following works by ILA. Golman, D.S. Dobrobabenko, L.Yu. Hermogenova,
A.V. Litvinova, E.E. Starobinsky [1, 2, 3, 4]. The results of these studies have
shown that association with an object by color causes a certain evaluation in the
speakers of the language — positive or negative, which, directly or indirectly, is
related to the attitude to the objects of reality themselves.

In political discourse, a whole series of lexeme color-markings were revealed.
Throughout the world, political parties associate themselves with different colors,
mainly to stand out in the elections. The main parties in Germany are also
characterized by a certain color, that is, the name of the party in the mass media can
be replaced by an adjective with a color value.

In our opinion, achromatic colors «black» and «white» are very frequent.

Our study is devoted to the white color.

The adjective «weiss» is a symbol of light, purity and truth, it is used primarily
with the names of light objects or objects lighter than usual. For the most part, the
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meaning of this achromatic color is used in political discourse in its first nominative
meaning:

«Sie trugen weisse Hemden und dunkle Krawatten und hielten sich an den
Hdndeny [7].

«Das weisse Art-deco-Gebaiide brockelt unauffilig vor sich hiny» [6)].

«Ein Mann im weissen Anzug steht auf der Biihne eines Theaters» [7].

The lexeme with the «weiss» component is also used to refer to a light-colored
skin, in contrast to the dark skin color of blacks:

«Er ist der einzige weisse Ldufer, der in Olympiafinale schaffen kann» [7].

«Larry Bird, der die weissen Fans im Heartland Amerikans anspricht, der
aber auch von den Schwarzen akzeptiert wird, der auch als Weisses Theme in den
schwarzen Friseursalonsy des Landes werden konnte» [6].

Unlike the adjective «Schwarz» (Schwarzmarkt-black market), «weifs»
emphasizes something official, permitted by the law — die Weifigeldstrategie (an
official salary strategy»).

«In der Schweiz lduft das unter dem Sammelbegriff « Weissgeldstrategie» [1].

In metonymic meaning, the phrase «das Weiffe Haus» (White House) is used,
referring to the administration of the US president.

«Der Prdsident vergass bislang fast 200 hochrangige Regierungdmter an
Personen, die viel Geld fiir seinen Kampf ums Weisse Haus gesammelt hatten» [6].

The adjectives «weiss» and «schwarz» are used in the phraseological
combination «Schwarz auf Weiss», which emphasizes a very definite fact, which is
used without any ambiguity:

«Schwarz auf Weiss hat sie geschrieben:» Wir sind nicht kauflich» [5].

Finally, the least often adjective «weiss» is used as a component of the
metaphorical expression «Weisse Elefanten» in the meaning of a large, impressive
but useless acquisition:

«Wenn angelsachsische Fachleute heute von «Weissen Elefanteny sprechen,
meinen sie eine Anschaffung, die viel kostet und wenig nutzt» [8].

By the results of the analysis it can be concluded that the lexemes with the
component «Weiss» are used mainly in the function of the primary nomination
(70%), as the lightest color of the spectrum of the color of clothing or objects. The
lexemes which are used in the function of the secondary nomination less often
(20%) have the metaphorical meaning of «light skin color», the color of the
residence of the US president and 10% is allocated to the use of the lexeme with the
color designation «weiss» as a component of the phraseological unit.
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JIIHI'BOCTATUCTUKA AK METO/I AHAJII3Y TEKCTY

Jlns mi3HaHHS MOBHM € HEOOX1JHUMH KBaHTAaTHBHI METOJIH, sIKi 0a3ylOThCS Ha
IMOBIpHICHHMX, TIpa JIyaJbHMX Ta YaCTOTHHUX XapakTepuctukax [3, c. 15].
B.1. TlepeOuiinic 3ayBaxkye, «...MOBa 1 MOBJICHHS IMiJAKOPSIOTHCS CTATUCTUYHHUM
3akoHam» [6, c. 3]. 3acTocyBaHHS MaTeMaTHYHUX MPUHOMIB JJII CUCTEMaTH3allii 1
y3araJIbHEHH1 JIHTBICTUYHOTO  Marepiady, B CYKYNHOCTI 3 JOCKOHAJIOH)
IHTEpHpPETaLI€l0 Pe3yJbTaTIB JOCHIKEHHS BIJKpUBA€E NUISX /10 MOTa€H OyAOBH
MOBH OaratboMm JiHrBicTaM [6, ¢. 150]. 3a cnioamu B.B. JleBuipkoro: «...Cbhorogsi
HaBpsI ICHYIOTh CYMHIBH B TOMY, III0 MOBa BOJIOJIE 1 SIKICHUMH, 1 KIJTbKICHUMH
O3HaKaMH, 1 10 Pi3HI BIACTHUBOCTI MOBHU MOXXYTh BHMBUYATHUCA PI3HUMH METOJAMH.
€ Taki JOCHIKEHHS, Ie BIJMOBI/II HA MOCTABJICHI TUTAHHS MOXHA OTPUMATH TIIbKU
3a JIOTIOMOT'0K0 KBAHTUTATUBHUX METOAIBY [4, . 3, 9].

3a 10nmoMoOror0 KBaHTUTATUBHUX METOIB y II€H Yac NOCIIKYIOThCS BC1 MOBHI
MiJCUCTEMHU, TOOTO BCl PiBHI MOBU W MOBJEHHS. € crpoOu SKUM-HEOY/Ib YHHOM
CUCTEMATU3YBAaTU JIIHTBOCTATUCTUYHI JOCIHIJKEHHS, TOOTO BWAUIMUTA Ti Tally3i
MOBO3HABCTBA, JI¢ KBAHTHUTATUBHI METOJU YCIIIIIIHO 3aCTOCOBYIOTHCS a00 MOXYTh
OyTH ehekTHBHO BUKOpHCTaHi [1].

JocmipkeHHsT POHETUIHOTO0, ICKCHYHOTO CKJIaly MOBH, 17TIOCTHJIIB, CEMaHTHKA
MOBHU, TEMIIM PO3BUTKY 1 3MIHM MOBH, TOPIBHAJBHUN aHaji3 MOB YCIIIIIHO
MPOBEJICHO caMe 3aBISIKH METOJIaM JITHTBOCTATUCTHKH [4].

3a I0NOMOTOI0 KPHUTEPIIO Y2 OLIHIOITH HE3aJIEKHICTh y PO3NOJLI 00’ €KTiB
CYKYITHOCTI 3a TpajiallisiM¥ JOCIIKyBaHOI O3HAKH, BIAMOBIIHICTh MK (DAKTHIHUM
1 TEOPETHMYHO OYIKYyBaHMM pPO3MOJAUIAMH, a TaKOX OJHOPIIHICTh PO3MOIIJIB
[2, c. 31]. Lleit kpuTepiit po3paxoBYETHCS 32 TAKOIO (HOPMYIIOI0:

(0-E)?
Xt =I = (1)

ne X — cyma ojepxkaHux BennuuH, O — emnipuyHi, a E— TeopeTudHo
OYIKYBaH1 4aCTOTH.



