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CONCEPT PARTS IN THE PROCESS OF FORMING OF THE NAMES IN INTERNET

Summary. The article deals with the notion of «concept» and cognitive conceptual components in the Internet
users' names; the basis conceptual spheres and concrete concepts created by the Internet users in the process
of communication have been identified. The author forms his view on the phenomenon of the concept and aims
to represent the cognitive components of the concept. Equally important is the analysis of the mechanisms of
perception and reproduction of conceptual components with the help of appropriate cognitive models of percep-
tion and reproduction of reality. The author singled out the main conceptospheres of the Internet user’s name.
Anglomovna Internet communication pragne to get to your system is more rapid, symbols and more short form
with multiple values. Won are characterized by rapid innovations and widespread social networks, as well as
the same characteristics of popularity, creativity,
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Pu:xkona C.B.
JloHOachKkMil qep:KaBHUM IeIaroriYyHui YHIBEPCUTET

KOHIEIITYAJIBHI CRJIATOBI BIIPOOECI ®OPMYBAHHA IMEHI BMEPEJKI IHTEPHET

Anoraria. Y crarTi po3riISHYTO ITOHSTTSA «KOHIIEOT» Ta HOT0 KOTHITHMBHI KOMIIOHEHTH B IMeHi KOpHCTyBada
Mepeskl Iareprer. BumisieHo ocHOBHI KOHIIENITOC(epH Ta KOHKPETHI KOHIIEITH IMeH yJyacHUKIB IHTepHeT-cmi-
KyBaHHsA. ABTOp popMye CBIM IIOTJISAN HA SBUINE KOHIIEIITY 1 CTABUTH 34 METY PEIpPe3eHTAIl0 KOTHITUBHUX
CKJIaIOBHUX KoHItenTy. He MeHII BaMKJIMBUM € aHAJII3 MEXaHI3MIB CIIPUMHATTSA 1 BIATBOPEHHS KOHIIEITYAJIbHUX
CKJIQIOBMX 34 JOIIOMOTOI0 BINIOBIIHMX KOTHITUBHUX MOIeJIeH CIPHUHATTS 1 BIITBOPEHHA AilicHOCTI. ABTOpoM
BUJILJIEHO OCHOBHI KOHIIENITOCePH B MACHB1 HalilMeHyBaHb B Mepexi Inreprer. Jlexcuanuil ckiaz IHTepPHET-Ko-
MyHIKanli He TIIBKA yTBOPIOE CIELM(IIHY MOBHY IILICHCTEMY, aJe d)opMyeTLCH 1 3aKPIITIOETHCS 38 3aKOHAMHE
1 IpaBUJIaMHM 3arasIbHOHAIIOHAIBHOro MoBH. 1Ipy BiKUBaHH] 3BUYAMHIX CJIIB B IHTepHET-KOMyHIKawli Bif0yBa-
I0TBCS PISHOMAHITHI CEMaHTHYHI IIPOLECH, IUPOKO BUKOPUCTOBYBAHUMN 3 SIKUX — 30LIBINEHHS 200 3MEHIIEHHs
Alana3oHy SHAYEHHS CI0BA. AHITIOMOBHA IHTEPHET-KOMYHIKAIIS IIParHe JAOLATH A0 CBOEL CHCTEMH MOBH OLIb-
1I1e CKOPOYeHb, CHUMBOJIIB 1 OLIbII KOPOTKI (hOpMH CJIIB 3 MHOKMHHUME 3HAUYEHHAMU. BoHA XapaKTepuayeTbes
MIBUAIKAMY 1HHOBAITISIMH 1 IIOIIUPEHHSIM B COIIYMI, & TAKOMK MAa€ XapaKTePUCTUKY MOITYJISIPHOCT1, KPeaTUBHOCTI,
crucestocTl 1 giTkocti. [lomy sipHicTs MOBH, 10 HAJIEKUTH AHTTIOMOBHOI IHTEPHET-KOMYHIKAIL], B OCHOBHOMY BIfI-
OuBaeThCA B MOro CJIOBOTBOpeHHl CHOCO6OM CJIOBOCKJIA/IAHHST 1 a(buccauu HRH.[O KOPHCTyBaY Iareprery poaymie
3HAUYeHHs aikciB, BIH MOKe IIBUIKO 3PO3YMITH 1 3aCBOITH BeJIIKY KIJIbKICTH HEOJIOTI3MIB, OTPUMAHHUX 34 I0-
nomorow adikcamii. [HmumMm coBaMm, BUKopuCTaHHS aglkcamii 1 CJIOBOCKIAaHHS pO6I/ITb JIEKCUYHUHN CKJIa
IHTepHEeT-KOMYHIKANl] IOy IAPHAM 1 JOCTYITHAM /I PO3yMIHHSL. KopHCTyBatn InTepHeTy nparHyTh BRUBATH
cKopoueHi hopMHu CJIiB, abpeBiallii, AK1 CJIyKaTh IHCTPYMEHTAMYU €KOHOMII Yacy 1 HaIIpyTH IIiJT Yac CILIKYBAHHSI.
111 sx crmocoOm yTBOpEHHS HOBOI JIEKCHKM MOKYTH BUCTYIIATH SK SKACh OCOOJIMBICTH IIE€BHOI COITIAJIEHOI TPYIIH.
Kpim Toro, BumisieHi cmocoOu MOKJIMKAHI MACKYBATH CJIOBA 1 BUPAa3H, Kl B CKOPOUYEHIH hopMi BTpavaioTh CBOIO
HEMHJIO3BYYHICTh 1 TPaHC(OPMYIOTECSA B SIBUIA He(QOPMAaJBFHOTO PO3MOBHOIO CTHJIO, a4 TAKOM 3OaTHI rpaTh
POJIb 3ac00y 3aceKpevyBaHHS ITOBIOMJIEHHS.

Kirouosi ciroBa: inTepHeT, KOMYHIKAIllsA, KOHIIENT, KOHIIEIITYaI13aIlis, KOTHITHBHA CKJIAI0BA.

odern linguistic concepts are characterized

by attempts to discover the universal na-
ture of the language that connects the person with
the extra-linguistic reality. Language is a means of
conceptualizing this reality, creating a speech pic-
ture of the world [2].

Formulation of the problem. The problem
with the article is the representation of the concept
of a user name of the Internet (hereinafter — IR),
the cognitive components of the concept.

The purpose of the article. We form our view
of the concept phenomenon and aim to represent
the cognitive components of the concept (because in
the process of conceptualization of reality involved
the cognitive structures that make up the mecha-
nism of conception — ideas), as well as identify the
mechanisms of perception and reproduction of con-
ceptual components by means of appropriate cog-
nition models. and reproducing reality and high-
lighting the main conceptual spheres in an array of
names on the Internet. Finally, our task is also to

illustrate the specific concepts of Internet commu-
nication participants.

Analysis of recent research and publica-
tions. The term concept has become actively used
in linguistics since the early 90's of XX century.
The study of the concept is devoted to the works
of Yu.S. Stepanov, A. Vezhbitskoy, J. Lakoff,
G.G. Slishkin, V. Karasik and many other scientists.

As noted by S.G. Vorkachev, G.V. Kusov, "the con-
cept includes, in addition to subject attribution, all
communicatively meaningful information", namely:
paradigmatic, syntagmatic and word-forming connec-
tions, pragmatic information and "cognitive memory"
words» — semantic characteristics of a speech sign re-
lated to the system of spiritual values of native speak-
ers. Today, the term concept is widely used in various
fields of linguistic science, in particular, it is included
in the conceptual apparatus of cognitive science, se-
mantics, linguocultural studies.

Our appeal to the cognitive, psycholinguistic sci-
ences in an attempt to discover the true nature of
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such a linguistic phenomenon as IR, and the con-
cept represented in it, is due to the fact that the
cognitive theory is based, in addition to thinking
(its conscious element), on the sensory (sensory) in-
tertwined with the realm of imagination, emotions,
the subconscious element of thinking). The IR car-
rier embodies certain information in its name, of-
ten the IR is "emotional" even outside (exclamation
marks, capital letters, etc. are used in its design): —
Kiev-Lady-23_years! AND, K_RA_C_U_H_I.

Presenting main material. The concept — one of
the basic concepts of cognitive linguistics, which lies
in the field of thinking — the operation of abstract
symbols and refers to symbols that relate to the ex-
ternal world — that is, the internal representations
of the individual of external reality [1, p. 126]. In
other words, with the concept in mind lies the idea
and the sensory experience of the individual.

Chronologically, in exploring the concept, sci-
ence, moving in the direction of form, then in the di-
rection of content, turned to the semantic structure
of the phenomenon, abandoning its own structural
approach. Much was made of the Prague Linguistic
Circle (60's), which worked in the nomination field.
Nomination theory is further based on cognitive
studies by J. Lakoff, A. Vezhbitskaya, and others
[3; 13], who have made a significant contribution to
the founding and development of cognitive science,
where the basic concepts are the categories of the
basic level — prototype, frame, module, gestalt, ide-
alized cognitive model (its types) and concept.

One of the first definitions of the concept belongs
to A. Vezhbitskaya: The concept is an object from
the world "Ideal", which has a name and reflects
certain culturally conditioned perceptions of the
person about the world and reality" [3].

It most adequately reflects the essence of the
"cultural concept" of Yu.S. Stepanov's definition
(despite the obvious metaphor): the concept is
a kind of "clot of culture in the mind of man, in
which form culture enters the mental world of man,
that" bundle "of ideas, concepts, knowledge, associ-
ations [5, p. 31]. Equally important is the definition
of the concept proposed by V.V. Kolesov, according
to which the concept appears in its meaningful
forms as an image, concept and symbol [4, p. 52].

As V. Karasik notes, "the concept includes ob-
ject-shaped, conceptual and value components"
[2, p. 127]. We consider the value component a cen-
tral factor that makes the concept meaningful. The
degree of significance is determined by the degree
of performance. The concept does not arise out of
nowhere — it is initially perceived, assimilated,
"snatched" from reality, sent to memory and stored
in memory (remember frames, file cabinets stored
in memory), at the same time the concept refracts
in personality, by individual experience, changes,
and then reproduces subjectively, begins to live in
a speech environment.

We assume that the components of a concept
are perceived and reproduced with the help of ap-
propriate cognitive models, namely that the figu-
rative component is a conceptual component that
is reproduced with the help of an image-schematic
cognitive model. It is a simple assimilation of the
concepts of reality through cognitive circuits, such
as "good — bad", "far — close", "warm — cold" and
images "river — blue ribbon" [3].
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This is the so-called "basic conceptualization",
which in the process of perception of reality, uses
simple schemes and images [4]. The subject compo-
nent is reproduced with the help of the positional
cognitive model. And, finally, the conceptual itself —
the conceptual component of the concept uses a met-
aphorical and metonymic cognitive model because
it creates some concepts in the "repositories" of oth-
ers — in other words, imagination is used when, for
example, the Needle Free as the wind creates the
concept of "freedom", which is conceived by through
the metaphorical imposition of "wind is freedom".

V.I. Karasik reduces the conceptual and reverse
side of the concept to a “holistic generalized trace”
in the memory associated with the object of reality
[3, p. 127]. It is about perceived images / objects of
reality — in terms of the cognitive sciences they speak
of frames / scenarios (objects and situations) of reality
and of prototypes — categories of the basic level [3; 2].

The process of describing new life situations
does not occur at the expense of inventing a new
one, but occurs as a result of using existing sam-
ples, including word-forming models, in the process
of activating them by analogy. The prototypes of the
new name may correspond to several similar struc-
tural-semantic models, where there are embedding
similar derivatives in word-forming series [2].

Relating the concept of "concept" and "proto-
type", we can assume that the core of each concep-
tual sphere is a prototype — a kind of imaginary
image, known among other members of the catego-
ry for its brighter, associative features. It is these
brighter, associative signs that are perceived pri-
marily by the cognitive apparatus of the individual.

We consider the conceptual and figurative sides
of the concept as two sides, which are responsible for
two different stages of the "existence" of the concept —
the stage of perception and the stage of reproduction.
At the stage of reproduction, the conceptual side of
the concept can be considered the most important, as
the presence of any knowledge, ideas, images already
implies. And at the stage of perception, the figurative
component of the concept matters more, since gestalt
perception (we perceive the world holistically, in the in-
terconnection of components) implies the perception of
a holistic image. An image is not a concept, it is a "bun-
dle of interacting features" [3, p. 76]. The image-sche-
matic KM is responsible for such a component.

The conceptual side of the concept can be de-
scribed using concepts such as frame and gestalt. As
noted by V.I. Karasik, "frames are models for mea-
suring and describing knowledge stored in memory"
[3]. Modules target frames in language using gestalt
(holistic) perception of reality. The linguistic gestalt
is described in [5]. We regard linguistic gestalt as
a way of correlating form and content; specifically
linguistic gestalt expressed (can be expressed), for
example, by stylistic means, grammatical structures
or other categories of language.

We assume that the means of correlation of mean-
ing and form that we observe in the IP, namely, met-
aphor, metonymy, various transference of meaning
(other examples of gestalt perception are various sty-
listic methods, such as halophrasis, repetition, epi-
thet, periphrasis, tautology oxymoron) can and should
be called the gestalt method or gestalt; The following
conclusions can be drawn from the works of J. Lakoff,
C. Philmore, and E. Roche [5]. Frames are directly
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data, concepts, representations, etc., which are trans-
formed into a new value by these different methods [4].

Note that the frame is understood as a set of enti-
ties, the organization of representations, data struc-
ture for the representation of stereotypical represen-
tations [4] and gestalt as a way of correlating values
with form. In a language frames are subjected to or
find a speech form in the structure of the language,
some building blocks-modules (these blocks-modules
are syntactic, lexical, word-forming structures).

Here are examples of names with implicit ideas
that are related to frames. In the frame I want... —
three dots is the pointer that sets the candidate
slot slot "want of desire", I want to get married or
I want the bride — the frame slot is "marriage, mar-
riage" (the pointer is to get married, bride).
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The frame as a diagram of a typical situation of
clichéd, often ritualistic character contains invari-
ant parameters of the situation — terminal (terms)
and specific implementations of the parameter of
the situation — slots (slots).

Conclusion. It seems to us a prerequisite for
revealing the nature of the concept of appealing
to the stage of its perception by the individual. As
in the process of concept reproduction, cognitive
structures (frames of prototypes of reality, objec-
tified in language through modules and linguistic
gestures) are involved, as well as in the perception
of concepts cognitive structures — some cognitive
models of perception of reality. These are the so-
called idealized cognitive models (in J. Lakoff's
terminology), or PCM.
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