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MOBJIEHHEBA PEAJIIBAIIIA CTPATEI'TI IHOOPMATUBHOTI'O BIIJINBY
HA AJTPECATA B AHIJIIICbKOMOBHOMY PEKJIAMHOMY U CKYPCI

Amnorania. CraTTa mprcBsSYeHa aHAJII3y MOBJIEHHEBOI peasIiaallii crparerii iHgOpMaTHBHOIO BIIMBY Ha aIpe-
cara B aHIVIIMCPKOMOBHOMY perJiaMHOMY auckypcl. Ha mijcrasl Toro, Imo pexkjgaMHUN JTUCKYPC CIPAMOBAHUN
HA CIIOHYKAHHS, OCHOBHOIO € CIIOHYyKAJbHA CTPATEris, sSKa peasidyeThbCsd IJIAXOM BTLIEHHS 1HQOPMATHUBHOI,
apryMeHTATUBHOI, CYTeCTHBHOI Ta MAaHIMyJIATHBHOI crpareriit. KosHa 13 JIOKAQJIBLHUX CTpATEriil peasi3yeThes
BIAMOBIAHUMHY TAKTUKAMMY, III0 BTLIRIOTHCS IIJIAXOM 3aJyYeHHs JIHTBAJBHHUX Ta IIapaJIiHIBAJILHUX 3ac001B.
Crparerisa iHpOpMATUBHOIO BILIUBY 6a3yeThcs Ha opMyBaHHI 1H(POPMOBAHOCTI ajpecara Impo IIpeaMeT peKJIa-
MyBaHHS, CIIeIllaJIbHI IJIsroBl mporoauirii. Ils crparteris peasiayeTbes 3a JOIOMOTOK0 TAKTHUK Jud)epeHIiarii
Ta peryaoBaHHA. TakTuka :LI/I(bepeHLuauu TOBapy (IIOCJIyTH) CIIPAMOBaHA Ha BUOKPEMJICHHS IPE/IMETa PeKJIa-
MU Ta OKPECJeHHs BUIOQM Bix Horo npupbanHs. Lsa Taktuka peamsyeTbca 3a JJOIOMOrOK KOMYHIKATHBHUX
IpUHOMIB, SKI IPONOHYIOTh HAHHWIAKTY IHY, JOAATKOBI Oe3KoIITOBHI ommii, Halikpamuii cepsic. Taxtuka pe-
TYJIIOBAHHS CHPAMOBaHA Ha HATaHHs JIOIOMOTH a7pecaTry 3 MeTOI OLIBII BIIeBHEHOI 1 KoM(OPTHOI opieHTa-
nii B pexknamuaoMy npocropl. Lls taxruka peamsyeTLca ePeBaKHO Yepe3 BiKMBAHHSA IMIIEPATUBHUX 1 HOMIHA-
TUBHUX KOHCTPYKIN#. To6To 3acobamu peasisailil TAKTUK 1HGMOPMATHBHOIO BILIUBY II€PEBAYKHO € CTHUJIICTHIHO
HeATPaJbHI MOBHI OQUHMII, III0 MICTATH PAKTOJIOTIUHY 1H(OpPMAIIio, IIU(pPOoBl 3HAUYEHHS, AKl JOIOBHIOITH Ta
KOHKPETHU3YIOTh PeKJIAMHE ITOBIIOMJICHHS.

Karouosi cioBa: pexmaMHMI THCKYpC, MOBJIEHHEBHM BILIMB, CTPATErisa iH(GOPMATHBHOIO BILIUBY, TAKTHUKA
nudepeHIiai, TAKTUKA PEryJII0BaHHI.
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LINGUISTIC IMPLEMENTATION OF THE STRATEGY OF INFORMATIVE IMPACT
ON THE ADDRESSEE IN THE ENGLISH ADVERTISING DISCOURSE

Summary. The article is devoted to the analysis of the speech implementation of the strategy of informative
impact on the addressee in the English advertising discourse, which is a combination of peculiarly organized
texts, which according to the type of speech impact are conditionally divided into informative, argumentative,
suggestive and manipulative. Based on the fact that the advertising discourse is aimed at motivation, we
consider the main pragmatic strategy, which is implemented by means of informative, argumentative, sugges-
tive and manipulative strategies, which are correlated with the corresponding typological classification of the
advertising messages. The pragmatic strategy is based on the communicative intention of the addressee and
controls the results of the implementation of speech impact through local strategies. Each of the local strategies
is implemented by appropriate tactics, which are implemented through the use of linguistic and paralinguistic
means. The strategy of informative influence is based on the awareness of the addressee on the subject of ad-
vertising, special preferential proposals. The main function of this strategy is not only acquaintance of the po-
tential consumer with new products, providing information about the company’s name, arranging information
about the subject of advertising in a way that distinguishes it from those offered by other companies-competi-
tors. The purpose of this strategy is to create the most effective positions for the advertised product or service,
which advantageously distinguishes it from competitors. This strategy is implemented with the help of differ-
entiation and regulation tactics. The tactics of differentiation of goods (services) are aimed at distinguishing
the subject of advertising and outline the benefits of its acquisition. The tactics are implemented with the help
of communicative techniques that offer the lowest price, additional free options, the best service. The tactics of
regulation are aimed at providing assistance to the addressee to more confident and comfortable targeting in
the advertising space. The tactics are mainly realized through the use of imperative and nominative constructs.
Means of implementing tactics of informative influence are mainly stylistically neutral languistic units con-
taining factual information, which complement and specify the advertising message.

Keywords: advertising discourse, speech effect, strategy of informative impact, tactics of differentiation,
tactics of regulation.

BHU/IIB MOBJIEHHEBOT'0 BILJIMBY Ta HMOT0 peasisallis
Ha ajgpecara B aHIVIIMCHKOMOBHOMY PEKJIAMHOMY
IUCKypCl

Anania ocramHix mociimskeHp i myOJrika-

HOCTaHOBRa npobiemu. VY cydacHOMy
CyCHLIBCTBl 1H(OPMAIIMHUA IIOTIK, 1H-
CTPYMEHTOM PO3IOBCIOIMKEHHS STKOTO €, 30KpeMa
pexrJsiama, Bpaskae oocsirom i HOTymHiCTfo BILJIUBY

Ha IIepeciuHy 0COOMCTICTh. AKTUBHO PO3BUBAIOTh-
cs TEXHOJIOTII pI3HWUX BHIIB BILUIMBY. Periiama,
OeamepevHo, € BUSBOM MOBJIEHHEBOIO BILIUBY Ha
CBIZOMICTBH 1 MiACBIAOMICTH ajpecaTa, OCKIJIbKHU
i TOJIOBHOI0O METOI0 € CIIOHYKAHHS JI0 IPUI0aHHSI
perJiamoBaHOTO TOBapy abo mocayru. Tomy 1m0-
crae mpobiema imenTudikaiii Ta gudepeHIiami
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miri. OcobsmmBocTi peasizaiiii MOBJIEHHEBOIO pe-
KJIaMHOTO JHCKYpCy BifoOpaeHl B HayKOBHUX
PO3BIIKAX BITYM3HIHUX 1 3apyOLKHUX JIHTBICTIB,
aHaJN3 y AKUX 3T1MCHIOETHCA Ha MaTepiasl pl3aHuX
MOB y TICHXOJIIHTBICTUYHOMY, HParMaJIiHTBICTAY-
HOMY [3; 7; 8], KOTHITUBHOMY, COL[IOJIIHI'BICTUYHOMY
[4; 5; 6] acrekTax.
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Bupinenns me Bupimenux paHime dactuH
3araspHOI mpPoOGeMu. 3acTOCYBAHHS II€BHOTO
cIr0co0y MOBJIEHHEBOI'O BILUIMBY Ha PI3HI CEerMEHTH
KOTHITUBHOI cepH ajgpecarta y peKJIaMHUX MOBIIO-
MJIEHHSIX MU BBAsKA€MO OCHOBHUM KPHUTEPIEM IJIS
BUAUICHHST (PYHKITIOHAJIBHUX THUITNIB PEKJIAMHHX TI0-
BIJIOMJIEHD, SIKI YMOBHO MOILIIAEMO HA: PEKJIaMHI
HOBIIOMIIEHHS [HEOPMAMUBHO0 BILIUBY; PEKJIAM-
HI TIOBLIOMJIEHHS ap2y.MeHMAmu6Ho20 BILIABY; pe-
KJIaMHI IOBIIOMJIEHHSI CY2eCMUGHO20 BILIUBY; pe-
KJIAMHI TTOBIIOMJIEHHST MAHINYIAMUBHO20 BILIUABY.
Ha migcrasi Toro, 10 pekJIaMHUN JUCKYPC CIIPSIMO-
BAHUM HA CIIOHYKAHHS, OCHOBHOI BBAYKAEMO CHO-
HYKQJIbHY cmpameeiio, SKa peasi3yeThbCsl IIISTXOM
BTUIEHHS  IHOPMAMUBHOL,  ap2yMeHmamueHol,
cy2ecmueHol Ta MAHINYJIAMUBHOL cmpameeili, 110
KOPEJIIOIOTHCS 3 BIAOBIIHOK THIIOJOTIYHOK KJIACH-
d)ilcauielo peKIaMHUX HOBi,HOMJ’IeHI: CHOHyRaJILHa
cTpareris IPyHTY€eThCs Ha KOMYHIKATHBHOMY HaMipi
afipecaHTa 1 KOHTPOJIIOE Pe3yJIbTATH peaslisallii MoB-
JIEHHEBOTO BILIMBY 34 JIOIIOMOIOI0 JIOKAJBHUX CTPa-
teriti. KoskHa 13 JIOKAIBHUX CTpaTeriyi peari3yeThest
BIOIIOBIIHUMH TAKTUKAMU, 110 BTLIOIOTHCS IILISIXOM
3aJIyJeHHs JIHTBAJIBHMX Ta MAPAIHIBAJBHUX 34-
co6iB. Tomy mocrae mpobsiema amHasidy peasnsariii
KOKHOI JIOKQJIBHOI CTpaTeril IISAXOM 3aJTydYeHHs
KOMYHIKATUBHUX TAKTHUK TA MOBJIEHHEBUX IIPUMOMIB
3417151 TOCATHEHHS IIPArMaTUYHOI METH aJpecaHTa.

MeToro HaIOI POOOTH € aHAJI3 MOBJIEHHEROI pe-
astisarrii crparerii 1IHQOPMATHUBHOTO BILIUBY HA ajpe-
cara B aHIVIIMCHKOMOBHOMY PEKJIAMHOMY IHUCKYPCI.
Jlaa mocsarHeHHs IIOCTABJIEHOI METH BBAMKAEMO He-
O0X1THUM BUPINIUTA TaKl KOHKPETHI 3aBIAHHI: —
3sicyBaTH CyTHICTH Ta (PYHKINI crpaTerii imdop-
MaTUBHOIO BILIUBY; BI/I,HiJII/ITI/I KOMYHIKaTHUBHI
TAKTUKK 1/ peasisanii crparerii iHgopmaTreHOrO
BILIUBY; — BUCBITJIATH 0COGJIMBOCTL peasmisanil crpa-
Terii 1IHPOPMATUBHOTO BILIUBY 34 JOIIOMOTOI0 TAKTHK
Ta IIPUMOMIB [JIs BTUIEHHS IHTEHIIH agpecanTa.

Buxnan ocaHosHoro marepiany. Crparerisa iu-
dopmaTuBHOTO BILTHMBY 0a3yeThcsi HA (QOpPMYyBaHHI
1H(OPMOBAHOCTI ajpecara IPO IPEIMeT pPeKJIamy-
BaHHS, CHEINaJbHI HUIBroBl mpomoauirii. OCHOBHOO
dyuKITiEO 1€l cTpaTerii € He JIUIe 3HAHOMCTBO TIO-
TEHIIHOrO CIIokUBaYa 3 HOBUMH TOBAPAMU, HalaH-
Hs 1H(OopMAaIiii Ipo Ha3By KOMIIAHIl, apaH:KyBaHHS
BIiZIOMOCT€H IIPO IIPe/IMeT PeKJIaAMyBAHHS TAKAM YH-
HOM, 1100 BiIMEsKyBATH MOT0 Bif THX, IO IIPOIOHY-
10Th 1HIM KoMnaHii-koHKyperTH. MeToro 11i€i cTpaTe-
Tii € CTBOPEHHST MAKCUMAJIBHO e(DEKTUBHUX ITO3UITIH
JIJIS PeKJIAMOBAHOI0 TOBApPy ab0 MOCJIYTH, 110 BUTII-
HO BIIPI3HAIOTH HOT0 Bl KOHKYpeHTIB [9, c. 527].

Crpareris iHGOPMATUBHOTO BILIUBY Ha HEPIITHHA
morJIsiy € 6a30BOK 1 PO3paxoBaHA HA IMTHUPOKE KOJIO
CIIOYKMBAYIB 3 PI3HUM IICHUXOJIONIYHUM THUIIOM MIC-
JIeHHs. 3a JOIIOMOrop Ifiel crpaTerii aapecaHT 31i-
CHIOE BIIMB Ha ajpecaTa depes iHpopMario, ame-
JIOIYX 70 HOro 1HTepecCiB, MPIOPUTETIB, OCKLIbKH
JIJIsSI BEJIMKOI KLTBKOCTI CIIO}KMBAYIB caMe iHdopMa-
TUBHICTDb PEKJIAMH € TOJIOBHMM MOTHUBOM IIPHU IIPH-
WHATTI plIIeHHs om0 mpugoans [11, c¢. 178].

Crpareriss 1HQOPMATHBHOIO BILUIUBY peasriay-
€ThCS 34 JIOIIOMOTOI0 IBOX TAKTUK: Ougheperuiauil,
pe2ysio6arnHs, SKI JOINOMATAITh ITOTEHITIMHOMY
CIIO}KMBAYY IIBUIIE IIOMITHTH IIOBIIOMJIEHHSI,
yCBi,HOMI/ITI/I #ioro 3Haqyn_[iCTb TIOJIETIIUTH HOT0
PO3yMIHHS, 3amam’ ATOBYBAHHS, CIPUHHATH HOro
IMEePEeKOHJINBICTh TA 3B'A30K MiXK PI3HHUMM IIOBiIO-
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mienHsvu omuiel cepii. TakTuru iHQOPMAaTUBHOTO
BILJIUBY TaKOXK CHpHMOBaHi HA EeKOHOMI0 3yCHIIB
CHPUAHATTS HOBIIOMJIEHHS MACOBOK ayIHUTOPIE.
[[lnax0M BUKOPHMCTAHHS CIIEIIAJBHUX MIPUMOMIB,
BPAXOBYIOUH IIPH LILOMY CTE€PEOTHUIIN MUCJIEHHS Ma-
coBoi aynuropli, il MeHTaJITeT, peKJaMHe IOBiMIO-
MJIEHHS cTae OLIBII HpI/IBaGJH/IBI/IM 1 JOCTYIIHUM 4,
orike, OLIbII edpexTuBHUM [10, c. 134].

Takxmura ougheperuyiayii ToBapy (ocayru) abo
KOMITaHI1 Ma€e HA MeTiI BUOKPEMUTH IIPeIMeT PeKJIa-
MU cepeJ IIOMIOHMX Ta CTBOPUTH HOT0 IIO3UTHUBHUMA
obpas, 30cepeJUTH yBary ajpecata Ha BIAMIHHUX
B[l KOHKYDEHTIB Ta NPHBAOIMBHX XapaKTepPHUCTH-
Kax CBOTrO MHPOAYKTY. B OCHOBY Ifi€l TAKTHUKH TIO-
KJIaJeHa TOproBa IIPOIIO3UIlisA, AKA 0a3yeThbcs Ha
mepeBarax KOPHCTYBAHHA ITOC/IyramMu abo ToBapa-
Mu ofHiel KOMIAaHIl B HMOPIBHSAHHI 3 1HIIUMH IIPO-
nmoHoBaHUMH KoMmIaHiamu. 111 xapakrepuctuky, ki
hbopMyIOTE YHIKAJIBHY TOPTOBY IIPOIIO3UIIII0, BKJIIO-
4aioTh B cebe psiJl CKIAN0OBUX (I[1HA, CePBIC, 3HIKKH,
aKINi, J0JaTKOB1 onuﬁ)

3acobamu peamsauu TAKTUKHA mxld)epeHmauu
€ 30KpeMa CTUJICTUYHO HEeHTPaJIbHI MOBHI OJ[MHHU-
I0i, 10 MICTATH (paKTUUHY iH(OPMAIII0 IPo peKrya-
MoBauu# npoaykr. HaseHicTs 1mudpoBux 3HAYEHb,
BKA3yBAaHHS BIJCOTKIB, IIpodpeciiHO MapKOBaHA
JIEKCUKA € 3HAYHOIO ITepeBarol, 1o Hajaae BaroMoc-
Tl Ta KOHKPETHU3ye PEeKJIAMHE OB1JOMICHHSI.

Cepen HANYXKUBAHIIINX MLJISAXIB IIPEICTABICHHS
PUBAGIMBOI TOPrOBOI IIPOIIO3UITIT PeKJIaAMICTH BIIa-
IOTBCA 10 TAKMX KOMYHIKATHBHUX ITpuitomiB. Tax,
BOHH IIPOIIOHYOTh:

— Hadkpanyy (HalHWKIY, HAHPO3yMHIITY) IHY:
Uptown style. Down—to-earth prices from 99c to $9.99.
NYC. NewYorkColor [13, p. 48]. Ak BugHO 3 pekIam-
Horo nosigomiieHHs, xkomiauisa New YorkColor mpo-
TOHYe “IIpuBa0JIMBY” IIIHY CBOTO TOBAPY, ITUM CAMUM
BUJILJIsIE€ IOT0 3 CErMEHTY IIOHI0HMUX.

— momaTkoBi oririi, mueru: Four for free. Enjoy
a special offer of free breakfast, an appetizer,
bottled water and Internet while staying in Four
Points by Sheraton. [12, p. 21]. Pexknama Bimomoi
mepesxi roremiB Four Points by Sheraton njs Bifg-
MeKYBaHHS B1J IIPOITO3UINH 1HINTUX TOTEJIB 0Ee3KO0-
IIITOBHO ITPOIIOHYE YOTHUPHU TOJATKOBI OCIYTH: CHi-
IAHOK, allePUTHUB, CKIISTHKY BOIH Ta IHTepHer.

— mamikpammii cepsic. The highest level of
service refined by tradition. Service at a different
level. From the freshest ingredients in our gourmet
creation to the choicest beverages we serve on board,
everything reflects a traditional hospitality. Sit back
and enjoy our award-winning service. QATAR
[15, p. 2]. ABiakommaHisa QATAR Qirways IpoIoHye
CBOEMY IIOTEHIIHOMY KJII€HTY OKPIM FOCTHHHOCTI 1
cepBiCy HAWBHINOIO TATYHKY, HAMCBLKIII 1HTpeTi-
€HTHU Ta HAAIIUPIIHUI BUO1p HAIIOIB.

— akmiyHl npomosurli: The smart money enjoys
an upgrade. Save up to $7.300 before 31° march.
For this month only, you can upgrade to an XJ
Portfolio for the price of an XJ Premium Luxury.
That’s why the smart money drives a Jaguar XJ.
[18, p. 12]. ¥V pernami aBroMoOiIsa Mapku Jaguar
ajpecaTy IPOIOHYETHCS AKITIMHA MPOIO3UITisI, CKO-
PHCTABIINCH SKOI BiH 3MOMKe 3€KOHOMMTH KOIIITH.
Bapro momarm, mio Takl mpomoswmini edeKTHBHI
JIWIIIIEe TOJ1, KOJIM X i JIIMITOBAHAa y 4aci.

— mmpokuit Bublp ominit: Time flies when I fly.
Indulgence. Time in the air is always the fun of my
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trip thanks to THAI With literally hundreds of
on-demand entertainment options. I can watch
a vast selection of movies. Listen to the latest
music of my choice, play the hottest video games
in a comfortable seat, and enjoy delicious dishes
with great service. Each flight is a journey into the
incredible. Time just flies every time I fly [17, p. 11].

Asiaxommanis Thai nudepeHinioe cebe 3 HU3KHU I10-
MIOHMX IIJISIXOM HAJAHHS MOKJIMBOCTI TIOTEHITIH-
HOMY KJIIEHTY KOPHCTYBATHCS IIHPOKHM BHOOPOM
JomaTKoBHUX (PyHKINHN. Tak, mim yac mepesiboTy MOsK-
JINBO BUOpPATH PO3BATHU Ha OyIb-sIKUM CMAK.

YV KOHKYpeHTHOMy Cepe/IoBHIIl KOMIIaHI Ipar-
HYTb BI/I,HIJIHTI/ICH Tomy, Takmukra Ougéepemglamz
KOMIIaHIi y PeKJIaMHHX IIOBLIOMJICHHSIX, Ha BIAMIHY
BiJl peKJIaMu TOBAPY abo mocyyry, Mae cBOI BLIMIH-
Hocri. OnHien 3 HAMBAMKJIMBIIINX O3HAK, STKA BHO-
KpeMJLIoE KOMIIQHIIO cepe 1HIINX € IIPOEeCIAHUIA T10-
CBizI, HOCBiA Oy/b-sIKO0I KOMIaHIi epesbavae 3HAUHY
KUIBKICTD POKIB YCIIIIIIHOTO dpyHRmOHyBaHHa 1110
BUKJIMKAE ¥ ajpecara JOoBipy A0 kommawii [2, ¢. 174].
Y 3B’A3Ky 3 IIMM YMMAJI0O KOMIIAHIN BIAKTHCA [0 Ta-
KOT0 KOMYHIKAQTHUBHOTO HIPHUHOMY, K MIKPECIeHHS
“BiKy”’ oprasisaiii, Hanpukianm: After 128 years
in finance, we know how to work. Goldman Sachs
[16, p. 28]. V HaBenenomy npmma,ui 6aux Goldman
Sachs maKpecITIoe CBOIO JOCBITYEHICTD Y (DIHAHCOBUX
CIpaBax IIJLIXOM IOJaHHA iHopMAaIii Ipo TpuBa-
JIICTB CBOE PO00OTH y DAHKIBCHKIH cdepi.

Iuun igeTuTyIli 3 rOpmICTI0 BKA3YIOTh PIK CBOIO
3aCHYBaHHS, TAKAM YHUHOM, JT€MOHCTPYIOUH O1IbIILY
JOCBIIUEHICTE IIepe] CBOIMM KOoHKypeHTamu: Tissot
Swiss watch since 1853. Racing-Tough. Tactile-
Technology. Tony Parker — Professional Basketball
player. Touch the screen to get the ultimate
multisport watch experience with 11 functions
including compass, tide, chronograph split and lap.
In touch with your time [18, p. 34].

Hesikl kommamii, Oaskanuwm BULLIATH cebe ce-
peJ 1HIINX, BAAKTHCA /10 TAKOTO KOMYHIKATHBHOTO
IIPUHOMY, SIK IIOBIJOMJIEHHS IIPO CBOI 00CAZHEHHA,
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Haeopoou, Hanpuraan: On each flight, we find new
ways to touch the stars. Being ranked among the top
three airlines of the world at Skytax World Airline
Awards 2012 testifies to a level of service that’s
one of a kind. This destination reaffirms our belief
that the more comfortable you are, the higher we fly.
World’s 5-star airline. Qatar airways [16, p. 28].
Taxmuka pe2ys1108aHHA CIIPAMOBAHA HA HATAHHS
JIOIIOMOTY apecaTy 3 METOI0 OLIBII BIIEBHEHOI 1 KOM-
hopTHOI opieHTAalIl] B peKIaMHOMY mpocTopi [1, ¢. 84].
Bona mosnsrae B Tomy, 110 agpecanT pekJaMu 3aae
aJITOPUTM JIH JIJId aJpecaTa 1 IoBiIoMIISE, 110 II0TPIO-
HO #oMy 3p00HTH /I TOTO, 1100 OTPUMATH BCIO HE0D-
XITHY inoopMauiIo Ta npm6a'r1/1 TOBap a00 MOCIIyry
rommanii. g TakTura peasisyeTbcs 3a JOHNOMOTOIO
MEeBHUX KOMYHIKATUBHUX XOMIB IIOJ0 ITOBIIOMJIEH-
HS aJpecy JJIsT OTPUMAHHS JOJATKOBOI 1HQopMAIrii
Ta 0e3II0CeIeHbOr0 HpI/LH6aHHH IIPeaMETy PeKJIaMy-
BanHA. Lla TakThka peasisyeThcsl IepeBasKHO BHKU-
BAHHAM IMIIEPATUBHUX 1 HOMIHATUBHUX KOHCTPYKITII:
To get on top of new ways to grow your wealth, visit
www.barclayswealth.com today [15, p. 9]; Jacket, by
Victor &Rolf, £435, at net-a-porter.com [14, p. 34].
BucHOBKM Ta HEepPCHEeKTHUBU HOCIIIKEHHS.
OTsxe, cTpaTeris 1H(bopMaT1/IBHoro BIIUBY CIIPsI-
MOBAaHA HA BIOPAJKYBAHHA U apaHMKyBAHHS BiIO-
MOCTe# IIPO IIpe/IMeT PEeKIaMYBAHHA TAKMM YHHOM,
mo6 3albe3nednTn HOro MakCHMAasbHy MHEMOHIY-
HicTh. Lla cTpareria peasidyeTbes yepe3 TAKTHKU
mudpepeHIiaiii, peryJoBaHHA, AKl IOIIOMAarailoTh
HOTEHLIHHOMY CIOKUBA4Iy 3 MIHIMAJBHOI BTpa-
TOIO 3YCHJIb IIBHJIKO YCBIZIOMHUTH IOBLIOMJIEHHS
Ta TPUMHATH pilieHHs. 3acobaMu peasisariii Tak-
THK 1H(QOPMATUBHOIO BILJIMBY IIEPEBAMKHO € CTHU-
JIICTUYHO HEHUTpaJIbHI MOBHI OOWHMII, IO MICTATH
daxTosoriuny 1HQoOpMAaINo, IIM(pPOBl 3HAYEHHS,
SIK1 JIOIIOBHIOITH Ta KOHKPETHU3YIOTh PEKJIAMHE TIO-
BimomuyieHHA. [lepcnexkmusHumM BBAXKAEMO AHAJI3
apryMEeHTaTUBHOI, CYIeCTUBHOI Ta MaHIIYJIATHBHOI
cTpaTeriii Ta TAKTUK MOBJIEHHEBOI'O BILJIMBY B aH-
TJIHACHKOMOBHOMY PEKJIAMHOMY JTUCKYPCI.
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