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LINGUOCULTURAL ASPECT OF PHRASEOLOGICAL UNITS IN AMERICAN ENGLISH

Summary. The aim of the article is to study the linguocultural peculiarities of phraseological units in American
English. The article enlightens some theoretical grounds of the research, namely the notions of anthropocentric
and axiological approach in linguistics, reflecting their role in cognition, perception and imagery of a certain soci-
ety. The explication of national identity of the American nation in phraseology is considered. It has been revealed
that phraseological units contain verbal variant of cultural codes that reflect national picture of the world, demon-
strating the peculiarities of national vision of reality. Anthropocentric direction in linguistics in general and phra-
seology in particular is associated with cognitive activities of the individual and involves axiological component.
Axiological aspect defines the system of values of both an individual and the society and is an or-ganic continuation
of the anthropocentric one. It is revealed that the most transparent from the point of view of national and cultural
features are those phraseological units that contain special linguocultural information: geographic names, land-
mark names, names of subjects of national culture, representatives of flora and fauna and so on. It is proved that
coordination between language and culture is most evident in those phraseological units that contain axiological
information and associated with formation of the language picture of the world. Nationally marked idioms reflect
the historical development of the ethnos, its traditions and habits, peculiarities of the worldview, etc. Semantic
fields where phraseological units serve as a means of expressing of national characteristics of the American nation,
namely responsibility and self-reliance, success, privacy, gender equality, patriotism, rivalry have been revealed.
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Tumayx O.T.

Jlporobuiibkmii qepsKkaBHUM eaaroriyuuii yaisepcurer iMexi Isarna Opanka

JIIHT'BOKYJIBTYPHU ACIIEKT ®PABEOQJIOITYHUX OJMHUIb
AMEPUKAHCBKOI'O BAPIAHTA AHIVIIACHKOI MOBH

Awnorania. Mera craTTi — JOCTIIUTH CYTHICTD JIHTBOKYJIBTYPHUX 0COOJIMBOCTEN (DPA3EOJIOTTUHNX OUHUITL AMEpPH-
KaHCHKOTO BaplaHTa aHTJIHCHKOI MOBH Y TEOPETUYHOMY ACIEKT1. PO3IJISHYTO eKCILTIKAITI0 HAITIOHAJIBHOI 11eHTHY-
HOCT1 aMepUKaHChbKol Hamli y dhpaseostoriaHoMy hoH/Il aHIIHCEKOI MOBHU. BusiBieHo, 1m0 hpaseosioriaal onuHUIl
MICTATD y o0l BepbastizopaHi KyJIbTYPHI KO, IO BiIoOpaskaoTh HALIOHAIBHY MOBHY KapTHHY CBITY, IEMOHCTDY-
109H 0COOJIMBOCTI HAIIOHAIBHOIO 6aueHHs HaBKOJIMIIHBOI IHCHOCTI. KyanypHI/m K07l — KaTeropis yHiBepcasbHa,
OITHAK Ii peasri3allia Ha KOHKPeTHOMY MOBHOMY MaTepiaJil 3aBiIA HAIIOHAJIBLHO 3a0apBJiIeHa 1 BioOpaskae Cucremy
VABJIEHB 1 IIIHHOCTEHM KOKHOTO eTHocy. MoBHA KapTWHA CBITY HOCII MOBU (POPMYETHCS I BILTMBOM SIK JIIHTBIC-
TUYHUX (0COOJIMBOCTI YCTPOIO KOKHOI OKPEMO B3SITOI MOBHOI CHCTEMH), TAK 1 eKCTPAIIHIBICTHYHNX YMHHUKIB (0CO-
OMCTHI KUTTEBUH JOCBIM, BIK, CTATh, COIIlAJIBHUI CTATYC, 0CBITA, MOPAJILHI IIIHHOCTI 1 T. II.). AHTPOIOIIEHTPUYHUHA
HAIIPSIMOK IOCIIMEHHS MOBH 3araJjioM 1 ypasaeosrorii 30KpeMa II0B ’SI3aHUM 13 KOTHITHBHOIO TISJIBHICTIO 0COOMCTOCTI
1 mependadae 3aIyIeHHsT AKCIOJIOMIIHOI CKIIa0BOI Y MOCTL/IPKEHHS. AKCI0JIOTTYHHH aCITeKT BU3HAYAE CUCTEMY ITiH-
HOCTeH sIK 0COOMCTOCTI, TaK 1 CyCHLIBCTBA 1 € OPraHITHIM IIPOJIOBKEHHAM AHTPOIOLEHTPHIHOLO. Busasneno, 110
HaHOLIbII IPO30PUMHE 3 TOYKY 30y HAIIOHAIBHO-KYJIBTYPHOI crieruiky € Ti ppaseosoriuHi OUHUIL, 110 MICTATH
0CO0JIMBY JIIHTBOKYJIBTYPHY 1H(popMAaIiio: reorpagiuni HasBHy, npeuezneHTm IMeHa, HA3BH IIPe/IMeTIB HAIl0OHAIBHOI
KyJIBTypH, IIPEeJICTABHUKIB (uIopH 1 dayHu, Tomo. JloBesieHo, Mo 3B'30K MIsK MOBOIO 1 KYJIETYPOIO HaWHAOYHIIIIe
BUABJISETHCA Y TUX (PPA3EOJIOTIUYHHUX €IHOCTAX, IO MICTATH AKCloJIorivHy 1HOopMAIlio 1 MoB'a3aHl 3 GopMyBaH-
HSIM MOBHOI KapTUHU cBiTy. HartioranpHO MapkoBaHi (hpaseosioriaMu Biio0paskaoTh ICTOPUYHNN PO3BUTOK €THOCY,
HMOro TpamwmIfii 1 3BUYKH, 0COOJIMBOCTI CBITOCHIPUUHSTTS 1 T. II. BUSIBJIEHO cCeMaHTHUYHI I10JIs1, B SIKAX (DPa3e0JIOrTdaH1
OJIMHUITI CJIYyTYIOTH 32C000M BUPAKEHHS HAITIOHAJIIBLHUX 0COOJIMBOCTEN aMEePUKAHCHKOTO €THOCY: BIIIIOBIIAIBHICTD 1
CaMOCTBEP/IsKEHHS, VCIIITHICTD, 1IHIUBIAyaIidM, CTATeBA PIBHICTD, IATPIOTHU3M, CYyIIEPHUIITBO.

Karouosi ciioBa: MoBHA KapTHUHA CBITY, AHTPOIIOIIEHTPU3M, aKCI0JIOTIs, JITHTBOKYJIBTYPHUM KO/, BepbaJsrisalris.

Formulation of the problem. Phraseological
units are considered to be the most popular
material, illustrating the features of native speakers’
image of the world. Comparative studies of phraseo-
logical units of different languages help to expand
the idea of the idiomatics of a certain language and,
thus, make a certain contribution to the study of civi-
lization and culture on the whole. By exploring phra-
seological units, one can trace the entire history of
human society: from the birth of traditions and cus-
toms to the achievements of science and technology
and also to compare the peculiarity of the evolution
of two (or more) communities. Phraseological com-
position of the language involves the transmission
of the standards and stereotypes of national culture
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from generation to generation. Phraseological unit is
included in the field of human spiritual semantics,
all its meanings are connected with a person, his
image of the world and attitude to the environment.
Phraseological units form a picture of the world of
native speakers, because the results of the cultural
experience of the people are concentrated in them.
An integrated approach to the study of phraseolog-
ical units from the point of view of linguistic and
extralinguistic factors is considered actual, since
phraseological units contain information filled with
additional associative and emotional elements.

The aim of the research is to study the the-
oretical background of linguocultural features of
phraseological units in American English.
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Analysis of the investigation. The problems of
axiology, associated with the theory of values, were
mainly highlighted in the works of philosophers
and sociologists. The interest to these problems of
linguists and cultural researchers appeared only in
the last decade. The theoretical basis of the study is
embodied in the works of the scientists in the field of
phraseology, linguocultural and linguistic studies,
the theory of intercultural communication, cogni-
tive linguistics, ethno-linguistics, sociolinguistics:
A. Vezhbitska, V. Kostomarov, O. Kunin, O. Seliva-
nov, V. Teliya and others. The development of ques-
tions of linguoaxiology is of great importance for
identifying and explaining the specifics of the lan-
guage picture of the world and the peculiarities of
the national mentality, and is associated with the
improvement of intercultural communication. The
works of M. Arutiunova, L. Bayramova, V. Karasik,
Y. Sorokin and others demonstrate their interest
to this sphere of linguistics and its particular prob-
lems. The scientists research the values of the pic-
ture of the world reflected in lexicology, semantics,
various conceptospheres of the language, etc. Axio-
logical connotation as a component of connotative
complex of lexical units has repeatedly been the
subject of research of both Ukrainian and foreign
linguists. In particular, this problem is reflected
in the works of such linguists as V. Goverdovsky,
N. Polyuzhina, V. Teliya, T. Kosmeda, I. Fadee-
va and others. Components of the connotation of
phraseological units are considered in the works of
A. F. Arsentyeva, who also includes imagery to the
structure of this connotation.

The study of phraseology based on the principle
“a person in the language” has led to the develop-
ment of a new direction — anthropocentric phrase-
ology. Anthropocentric phraseology, according
to some researchers, nowadays is going through
a new stage of its development, which can be called
interpretic, because “it is the interpretation that
is associated now with hopes for a progress in the
theory of phraseology, phraseography practice and
phraseology didactics” [1, p. 67]. The study of the
correlation between linguistic and extralinguistic
meanings of phraseological units is an important
task of anthropocentric phraseology, as only a por-
tion of mental information is encoded in phraseo-
logical meaning, while the other part is represent-
ed in the human state of mind by semantic images
of extralinguistic nature [1, p. 71].

Presentation of the main material of the
research. Anthropocentric approach in linguistic
research involves not only defining how a person is
represented in the language, but also what a per-
son considers to be valuable to himself or to his so-
ciety. Axiological aspect of research in linguistics is
a natural extension of the anthropocentric one. An-
thropocentric direction of modern linguistics deve-
lopment has led to the study of universal linguistic
categories that are closely related to human cogni-
tive activity. Evaluation is one of these categories
and its uniqueness lies in the ability not only to re-
flect how valuable the object is for the subject, but
also to form public opinion and conception of the
world and influence the behaviour of people. Each
person is a unique personality, who apprehends
and appreciates the laws of nature and social en-
vironment in his own way. The individual picture
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of the world is influenced by many factors, such as
a person's life experience, age, gender, social sta-
tus, education, etc. The most powerful influence on
the formation of the human as-sessment scale is the
way of life and values of the culture of the society,
of which a certain language personality is a part.
National and cultural specificity of the people is
necessarily expressed in their language. The vocab-
ulary of the language (including its phraseological
fund) imposes an imprint on the life of society, its
material and spiritual culture. To analyse what
values may be expressed by linguistic units and
phraseological units in particular is the problem of
great linguistic importance in the aspect of axiolo-
gy. The reorientation of linguistics to the study of
anthropocentric language provides theoretical tools
adequate to description of this information. In this
regard, phraseology is characterized by a strong cul-
tural background, demonstrating the vision of the
world and peculiarities of national cultural code.
According to M.L. Kovshova, phraseological units
are compressed cultural texts: the entire idiomatics
of the language is penetrated by verbalized cultural
codes [4, p. 218]. Estimation always accompanies
epistemological activity of a man and evaluation is
a testament to the degree of knowledge of the world
and is formed under the influence of such factors
as social position of a man, his worldview, level of
culture, intelligence, moral development, age, life
experience, compliance with the norms and prin-
ciples of morality. “Knowledge is not limited to the
reflection of reality, because a man not only knows
but also evaluates the world, evaluates its proper-
ties and qualities in terms of their importance to
meet his needs” [5, p. 230]. As we know, language
is a social phenomenon, so it is inseparably linked
to its native speakers and is one of the main forms
of expression of national consciousness and reflec-
tion of national culture. Awareness of the need for
a multifaceted study of the problem of correlation
between language and culture has led to the emer-
gence of a new comprehensive field of language sci-
ence, 1. e. linguocultural studies.

Axiological aspect that involves determining
what a person considers valuable to himself, those
around him and to the society is continuation and
significant supplement of anthropocentric approach
to the study of linguistic phenomena related to hu-
man representation in the language and above all
in phraseology.

Therefore, axiological aspect of the research in
linguistics is a natural extension of the anthropo-
centric one.

Language is a social phenomenon, hence it is in-
separably connected with its speakers and is one of
the main forms of expression of national conscious-
ness and reflection of the national culture. Aware-
ness of the need for multidimensional study of the
problem of the relation between language and cul-
ture, one of the main in modern lingistics, led to the
emergence of a new complex branch of the science
of language — linguoculturology, which focuses on
the research of human language factor, manifested
in his practical life, affecting his philosophy of life,
and thus the strategy of discursive practices, which
cover all spheres of human presence in the world.

Being an integral part of all registers of the lan-
guage, phraseology, alongside with the expressive-
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ness and imagery, is characterized by the presence
of a thick cultural layer of information and it shows
a vision of the world and national culture.

The most transparent from the point of view
of national and cultural specifics are phraseologi-
cal units, which contain special linguocultural in-
formation. Their specificity is created in the first
place, due to denotative aspects of meanings. These
include, for example, those phraseological units
which contain the names of subjects of national cul-
ture (paddle one's own canoe), flora and fauna (tree
the coon), precedent names (California Bible, Jesus
society), geographical names (Father Knickerbock-
er, Connecticut Yankee). However, the fundamental
linkage between language and culture manifests it-
self in those phraseological units that are involved
in the formation of the picture of the world of a par-
ticular society, conveying important axiological
information. In this case, estimation contained in
axiological component of the meaning is universal
for all members of the society. The American na-
tion is unique due to the fact that it was formed
not on the basis of an ethnic group, but on the basis
of territorial unity and beliefs. National specifics of
phraseology may reflect the history of the people,
peculiar traditions, customs, and the character of
the nation, originally laid down in its prototype.

The analysis of phraseological units allowed to
distinguish several semantic fields, where the men-
tality of the American people is most noticeable.
Thus, the core values of linguoculture of the United
States of America are reflected in these dominant
features of the national character of the Americans,
represented in the phraseological units: self-re-
liance and responsibility (get off the dime [ODI]),
gender equality (Jane Crow [AV®DC]); patriotism
(the bird of Washington, the Old Glory [AY®DC(C));
privacy (paddle your own canoe [ODI]); activity
and hard work (cook with gas [AY®C(C]); success (to
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get to first base [AY®C(C]), competition (in the cat-
bird seat [AY®C]);, wisdom (Connecticut Yankee
[LDCE]). According to A. A. Jioyeva, the concept of
privacy is the key concept in the overall system of
English perception and lines like this: geographi-
cal distance — body distance — personal (mental)
distance — language distance [3, p. 57]. Restraint,
caution, practicality and self-esteem are the main
features of the English national character, which
is very clearly expressed in English phraseolo-
gy (a hedge between keeps friendship green, if you
want a thing well done, do it yourself [AY®C]) and
in American phraseology in particular (paddle your
own canoe [ODI]).

Conclusion and prospects of further re-
search. The picture of the world of any society nec-
essarily contains an element of self-identification,
which is particularly evident in the opposition of
members of that society to others outside the group.
The American nation is in its own ways unique, be-
cause it was not based on ethnicity, but on the basis
of territorial unity and unity of beliefs. The American
society was formed as the unity of people of different
races and nationalities from many countries of the
world, which is reflected in the language on the whole
and phraseology in particular as the most emotional
and expressive part of the language. The analysis of
the reflection of the national identity of the Ameri-
can nation in the phraseological fund of American
English allowed to distinguish the most peculiar fea-
tures of the national character, reflected in phraseol-
ogy: self-reliance and responsibility, gender equality,
patriotism, privacy, activity and hard work, success,
competition, wisdom, restraint, caution, practicality,
self-esteem and competition. The prospects for fur-
ther research are seen in deepening the development
of the theory of axiological approach in linguistics and
in phraseology in particular, as well as in the study of
phraseology in anthropocentric aspect.
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