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B3AEMOJIISI CTPATEITH I TAKTUEK ¥V IUIOIUHI JIUCKYPCY
COIIAJILHOI PEKJIAMHU CIIIA

Asorania. Crarrsa IpUCBTICHA IOCJIIKeHHIO TIOeTHAHHIO Ta B3ae€MOIIl ROMYHiRaTI/IBHI/IX CTpaTeriﬁ mpen-
CTABJIEHUX PIZHOMAHITHUMU TAKTHKAMMA. B3aeMo,u1a CTpaTeI‘H/I a00 TAKTHUK Mae IeBHI 3aKOHOM1pHOCT1 onHa
CTPATerisa YU TAKTUKA TOTYE HOABY 1HIIIOI 3aJIesKHO BII ROMyHlKaTI/IBHOI iHTeHIII1 aBTopa, BHACJILIOK 90ro 1 Bifg-
OyBaeThes iXHs IIOCTYIIOBA peasisalrisa. Y poOoTi JeTaJbHO aHa3yeThesa AqucKkypce comianbHol pexramu CIIHA i3
34CTOCYBAHHSM PI3HUX CTpaTeriil Ta TakTuk. [loai0He ToeIHAHHS Ta B3a€MOI1A TAKTUEK 0€3II0CepeTHBOr0 3BEp-
HEHHJ JI0 aJpecara, HaBeIeHHs KIJIbKICHUX JAaHUX Ta IOIePeIKeHHs PO HeraTUBHI HACIIIKK J03BOJISE aBTO-
POBI PEKJIAMHOIO IIOBILOMJIEHHA: 1) IIOBIAOMHUTH MAaCOBOI0 agpecara IIpo IpodeMy, 110 iCHye B aMEepPUKAHCHKO-
My CYCIILJIBCTBI; 2) BKaszaTH Ha 1 MAcOBHUI XapakTep; 3) IOMEePeIUTH PO HACIIIKN TA BU3HAYUTH 11 CHUMIITOMHA
JIJIsT MOSKJIMBOI CAMO/IIarHOCTUKY; 4) 3aKJINKATH aMEePUKAHI[B 3BEePHYTHCS 10 OpraHi3alili, 1o HaJiae JI0IIoMOry
Ta KOHCYJIBTAIIII III0I0 BU3HAYEHOI IIPOOJIEMHU.

Knrouori ciiosa: crparerii, TaKTUKY, KOMYHIKATUBHA 1HTEHIIISA, TUCKyPC corriarbaol pexmavu CIITA.
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INTERACTION OF STRATEGIES AND TACTICS IN THE FIELD
OF U.S. PUBLIC SERVICE ADVERTISING DISCOURSE

Summary. The article is devoted to the study of the combination and interaction of communicative strategies
represented by different tactics. The interaction of strategies or tactics has certain patterns: one strategy or
tactic prepares the appearance of another depending on the communicative intention of the author. The paper
analyzes in detail the U.S. public service advertising discourse using various strategies and tactics. Such com-
bination and interaction of tactics as direct address to the addressee, providing quantitative data and warning
of negative consequences allows the author of the advertising message: 1) to inform the mass addressee about
the problem that exists in the American society; 2) indicate its mass character; 3) warn about the consequences
and identify its symptoms for possible self-diagnosis; 4) encourage Americans to contact an organization that
provides assistance and advice on a particular issue. Thus, in the U.S. public service advertising discourse,
strategies of exposing social vices and declaring social norms and values, strategies of intimidation and de-
claring social norms and values are combined and interact. In certain configurations, the strategy of exposing
social vices is conveyed through tactics of identifying a social problem, providing quantitative data, warning of
negative consequences, and the strategy of declaring social norms and values — through tactics of implementing
norms of social behavior. Communication strategies of intimidation and declaration of social norms and values,
actualized in a certain type of discourse by tactics of providing quantitative data, references to the victim's ex-
perience and tactics of implementing norms of social behavior are also subject to combination and interaction.
These strategies and tactics are mostly used in contact. The strategic organization of environment advertising
discourse in the United States is also marked by a combination and interaction of strategies to demonstrate en-
vironmentally hazardous consequences and the formation of environmentally friendly guidelines. The means of
transmitting these strategies are the tactics of ascertaining the fact of negative anthropogenic impact, indicat-
ing the consequences of the environmental problem, providing quantitative data, tactics of appeal. The usage
of these tactics can be contact and distant.

Keywords: strategies, tactics, communicative intention, U.S. public service advertising discourse.

OUCKYPC 3 JIIHTBOIIPATrMATHUYHOI CHEIHU(IK0I0

HOCTaHOBRa npobaemu. Jlumckypc coriri-
(T.H. Jlismuus, €.B. Jlyxina) [4].

ampuol pergamu CIIA e ckmaagHuM KO-

MyHIKQTHBHO-IIPATMATUYHUM SBHINEM, Y SKOMY
IOEAHYIOTBCA Ta B3AEMOAIIOTH KLIbPKA KOMYHIKa-
TUBHHUX CTpPATEeriil, IIpencTaBJICHHX PISHOMAHIT-
HUMH TakThukaMmu. KoMOlHAIlS TAKHX cTpaTerii
ab0 TAKTWK Mae IIeBHI CHHTArMaTUYHI 3aKOHO-
MIPHOCTI1: OJTHA CTPATET1sd UM TAKTUKA TOTYE IIOSABY
1HIITO1 3aJIeKHO Bl KOMYHIKAQTHBHOI 1HTeHIII aB-
TOpa, BHACJIIZOK YOro 1 BiIOyBaeThbCsA IXHS IIOCTY-
OBa peaJi3alrisd.

Amnanis ocraHHix mocaigskeHs i myOaika-
mist. Juckype comianpHol pergamu CIIA mpwm-
BepTaB yBary IOCJIOHHKIB B ACIEKTl COLIaJib-
Ho-KoMyHIKaTuBHOI 3Hauymmocti (W. Leiss) [7],
comiaampuoi mpobsematuku (M. Kraidy) [6]. Biu
JOCTIMKYBaBCS SK KaTeropis Memia-JUCKyp-
cy (S. Allen) [5], K coilaJbHO-OPleHTOBAHUN

Buginenns HeBupimeHux pasimie 4acTuH
3arajapHOI npoGsiemu. BogHouac Takmit quckype
pPOSTJISIABCA TIePEBAKHO SK YACTUHA MapaIurMu
PEKJIaMHOTO JUCKYPCY 1 1Ile He OTPUMAB JOCTATHHOI
1HTepIIpeTalni y B3aeMoIil cTpaTeriii Ta TAKTUK.

@®opmyBauHsa uinei crarri. [Ipoamamisysatu
Ta npoimoCprBaTH KOHQITYpaIriio TAKTUK 1 cTpaTe-
rii AUCKYpCY cortiasbHOl persiamu CIIA ta muckyp-
Cy €KOJIOTIYHOI peKJIaMH.

Bukinang ocHOBHOro marepiajy mocCiigKeH-
HA. K cBITUNTD pakTUIHUH MaTepia, T0eTHAHHIO
Ta B3aeMOIl IMIJIAral0Th IIePeayciM KOMYHIKATHB-
HI TAKTUKH, III0 € 3acobaMu IIepeqaBaHHsa cTpaTerii
BUKPUTTS COITIAIBHUX TTOPOKIB. 111 TAKTUKY MOKYTH
34CTOCOBYBATHCSI B PEKJAMHHX IIOBIIIOMJIEHHSX
KOHTAKTHO Ta JMCTAHTHO, 30KpeMa:
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(1) WORDS CAN REALLY PACK A PUNCH

4 in 10 teens have experienced online harassment.
Victims of cyber bullying can experience low self esteem,
depression, and even thoughts of suicide. Cyber bullying
can put it’s victims lives in Jeopardy [9].

VY 3asHaueHOMY MHPHUKJIAJ] CIIOCTEPIraEMO BHKO-
PUCTAHHs TaKTUK IONEPEe[KeHHs PO HeraTHBHI
HACJIIKY Ta HaBeJeHH KinbkicHuX faHux. [lepmra
13 3a3HAYEHWX TAKTHUK CIIPAMOBAHA HA BUKPUTTS
HACJIOKIB 3AJISKYBAHHS, IbKYBAHHSI IIIJIITKIB CTO-
COBHO OJTMH J0 OJHOTO 1] Yac IXHBOTO CITIJIKYBAHHS
B lmrepuerti. PeasizoBana B peueHHsAX Ha IT03HA-
yeHHda Takux Hacaigkis: WORDS CAN REALLY
PACK A PUNCH... Victims of cyber bullying can
experience low self esteem, depression, and even
thoughts of suicide. Cyber bullying can put it’s
victims lives in jeopardy. TyT BoHa BHKOPKCTOBY-
€ThCSI JUCTAHTHO. 3aCTOCYBAHHS TAKTUKN HABEIEH-
HS KIIBKICHUX TaHUX, 10 IIePeIacThCsl PedeHHIM
4 in 10 teens have experienced online harassment,
Jla€ MOYKJIMBICTE IIPOJIEMOHCTPYBATH Ta IPUBEPHY-
TH yBary MacoBOr0 afipecara Jio T0ro (akry, o Bu-
MagKu I010HOI TTOBEIIHKM MIJUTITKIB B [HTEepHeTI
€ JIOCUTH YaCTOTHUMH. BOHU ¥ MOMKYTEH CIIPUUNHUTH
BU3HA4eH] HeraTuBHI Hacainku. OTxe, moegHaAHHSA
Ta B3a€MOJ1sI BKA3AHNX TAKTHUK HAJA€ MOMKJIUBICTE
aBTOPY PEKJAMHOTO IIOBIJIOMJIEHHSI BU3HAYUTHU
OIHY 3 IIpo0JIeM, IO ICHye B AaMEePUKAHCHKOMY CyC-
MJTBCTRI, MKPECTUTH 11 TOCTPOTY M aKTYaJIBHICTD.

Ax CBi,Z[‘II/ITB daxTrunmit MaTepian crpareris
BUKPUTTS COLIAJIBHUX IOPOKIB BHKOPUCTOBYETBCS
TaKOK y IOEJHAHHI 31 CTPaTerieln NeKIapyBaHHST
COITIAJIBHUX HOPM 1 I[IHHOCTEHH:

(2) CYBER BULLYING

53% kids admit having said mean or hurtful
things to another person online.

DON’T CYBERBULLY! THINK BEFORE YOU
POST! [9].

JlocaTHEHHIO CTpATErivyHOro 3aJyMy BUKPHUTTS
COITIAILHMUX IIOPOKIB CIPHSE IIOC/TIIOBHE BHKOPHC-
TaHHS: 1) TAKTUKHU 1MeHTUdIKAIH] CoIfa bHOI ITpod-
JIeMH, AaKTyasIi30BAHOI HOMIHATUBHUM PEUYEHHSIM:
CYBER BULLYING; 2) TaxThky HaBeOeHHS KlJIb-
KICHUX [TaHWX, IO IIEPEIAeThCSI PEUEHHSIM, B SKOMY
BKa3yeThCsI HA MACOBUM XapakTep BHU3HAYEHOI COITi-
anpHOI mpobsemu: 53% kids admit having said mean
or huriful things to another person online. Ilonasns-
IIle 3aCTOCYBAHHs CTPATETIl JeKJIapyBaHH: COLIaIIb-
HIX HOPM 1 I[IHHOCTeH, aKTya/li30BaHe B TAKTHIL 3a-
IIPOBAIMKEHH HOPM coliajbuol noBemiuaku (DONT
CYBERBULLY! THINK BEFORE YOU POSTY), nae
MOKJIMBICTE ABTOPOBI PEKJIAMHOIO ITOBIIOMJIEHHS
3BEPHYTHUCS 10 AaMEPUKAHCHKUX JITJIAXIB 13 IIPOXaH-
HSAM TIPUITUHATY TTOTI0HY ITOBEIIHKY, OyTH PO3yMHU-
MU Ta YeMHUMH IIi]T 9ac CIIJIKYBAHHA B IHTEepHETI.

Amnamiz dakTHuHOr0 MaTepiajgy BKasye Ha Te,
10 CcTpaTeris BUKPUTTS couiaanHx TIOPOKIB TIe-
pefiye cTpaTerii [ieKJapyBaHHS COLIATIBHUX HOPM
1 migHocTeit. OcTaHHA 13 3a3HAYEHUX CTPATETIH IIe-
pemaeTbes 3 IOMOMOIOI0 TAKTHUKU 3aIIPOBAIMKEHHS
HOPM COI[AJILHOI MHOBENIHKM, BMKOPHCTAHHS SKOI
HAIIPUKIHII TOT0 YM 1HIIOr0 PEKJIAMHOI'0 IIOBIIO-
MJIEHHSI CIIpHsie (POPMYBAHHIO HOBUX IOBE/(IHKOBAX
MofiesIei Ta aKTHBI3alil /i AMEePHKAHIILE 10710 BH-
PIIIeHHs ITeBHOI ITPO0JIeMY, HATTPUKIIAT:

(3) TIME DOESN'T HEAL ALL WOUNDS.
STOP CHILD ABUSE AT HOME. SAVE THE
CHILDREN [10].
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Crpareriss BUKPUTTS COITIAJILHUX ITOPOKIB IIe-
pellaeThCs Y BKA3AHOMY PEKJIAMHOMY IIOBIIOMJIEH-
HI 3 JIOTIOMOTOI0 TAKTUKHU IIOIIEePesKeHHs Ipo He-
ratusHl Hacmiaku (TIME DOESNT HEAL ALL
WOUNDS). PosyMmiHHIO TOr0o, KO0 camMe MOKYTb
OUIKYBATH TaKl HACJIIKH, CIPUAE He TIILKHA BUKO-
pucTaHHA cjioBa child y momasbIIoMy TEKCT1, ajie
# mmepeayciM MaJIOHOK JOPOCJIOTO Y0JIOBIKA 3 T'0JIO-
BOIO JUTHUHH, 300paskeHuii 0i1a texcry. Came ma-
JIIOHOK, TIOJaHUM y peKJiaMi, T03BOJIsIE 3PO3yMITH
imero 11 aBTOpa IIPO Te, IO IUTAYl 00pas3u MOKYThH
3AJIUIIIUTHCA 3 JIOJIUHOI HA3ABMKIN, BINIMBATH HA
il IIOBEMIHKY Ta CTABJIEHHS [0 1HIIHUX y II0JAJIb-
momy (IIOpoCIOMY) SKUTTI. BaCTocyBaHHﬂ TAKTUKHA
3aIpOBa/KEHHS HOPM COLLIAJIBbHOI IIOBEIIHKM, aK-
rTyasisoBare B peuerni STOP CHILD ABUSE AT
HOME. SAVE THE CHILDREN, no3BoJisie aBTO-
POBI IIOBIIOMJIEHHS 3BEPHYTHCS 10 6ATHKIB Ta BCiX
JIOPOCJIUX JIOAeH 3 BUMOT0I0 IPUITHHUTH KOPCTOKE
IOBOKEHHS 3 JITHMU BIOMA TA BCLIAKO 3aIo0ira-
TH Takii moBemiHIn [1].

Bukopucranus crparerii jexyapyBaHHS  CO-
IMAaJbHUX HOPM 1 I.[lHHOCTeI/I oS/ 13 CTpaTerieio
3AIAKYBAHHS CIIPHUSE TOM SIKIIEHHIO HEraTUBHOTO
BILTUBY Bl 1H(oOpMAIrii, mepegaHol 3a JI0IIOMOTOI0
OCTAHHBOI 3 BU3HAYEHUX CTPATETIH, HATTPUKIIAT;

(4) 40, 000 Death Per Year. More than 50%
younger than 25. 110 People Every Day. Drive Safe.
Don’t Be a Statistics [11].

3acoboM TiepeqaBaHHsS CTpaTerii 3aJITKyBaH-
Hs BUCTYIAe TAKTHUKA HaBeOeHHS KIJbKICHUX Ja-
HUX, aKTyaJi30BaHA B HHU3I[l HOMIHATHBHHX pe-
YeHb, B AKHX BHU3HAYAETHCSI KIJIBKICTEH JIIOJEH,
AKl TMHYTHh y KpalHl BHACIIAOK OPOMKHIX aBapii
(40, 000 Death Per Year... 110 People Every Day).
KinpricHa TakTHEa IepesiaeThes 3 TOIOMOIOI0 pe-
YeHHs, B SKOMY BKA3YETHCA BIK 1 BIJICOTOK MOJIOJI,
10 BMUPATh y Takux asapisax: More than 50%
younger than 25. Tekcr peKJIaMHOIO IIOB1IOMJIEHHS
CYIIPOBO/PKYETHCS BIIEOPOJIUKOM 13 300pakeHHIM
aBapiii 1 3ITKHEHb Ha JOoporax Ta 3arubeJsi BHACITI-
IOk mporo jmopei. [loM sxmieHHo BILIMBY Bin 30-
OpaskeHMX KaIpiB 1 HABeJeHUX KIUIBKICHHX JTaHUX
CIIpHsi€e BUKOPUCTAHHA TAKTUKHW 3aIIPOBAIKEHHS
HOPM COITIAJIFHOI TOBEIIHKH, aKTyaJ130BaHOI B pe-
YEeHHSX, 38 JIOTIOMOTO0I0 STKUX aBTOP PEKJIaMU PATUTD
aMepHKaHIAM i3autu obepeskro (Drive Safe) Ta He
norpariaTy B Takl asapii (Don’t Be a Statistics).

Tloequannusa ROMyHiRaTI/IBHI/IX CTpaTeriﬁ opuTa-
MaHHe I JUCKypCy eKOJIOTIIHOI COLlalIbHOI pera-
mu CIIA [2]. Horo cTpaTeriuua opraHlsaLuy{ BU3HA-
9a€ThCs BUKOPUCTAHHAM Ta B32€MOJIIEI0 CTpaTerii
J€MOHCTPYBAHHS €KOJIOTIYHO HeOe3IevHNX HaCIL-
KiB 1 (DOPMYBaHHS €KOJIOTIYHO KOPUCHUX HACTAHOB,
HATIPUKJIAT;

(6) BURNING RUBBISH. OVER 50% OF DIOXIN
EMISSIONS ARISE FROM BACKYARD BURNING.
Don'’t damage your health, or the environment! Don'’t
burn rubbish in your backyard! [8].

CrpaTeris 1eMOHCTPYBAHHS €KOJIOTIYHO Hebes-
TIeYHHUX HACJIITKIB ITepeJaeThCs TAKTUKAMHU KOHCTA-
TYBaHHS (PAKTy HETATUBHOI'O AHTPOITOT€HHOTO BILJIH-
By (BURNING RUBBISH) Ta HaBeIeHHS KLIbKiC-
aux maaux (OVER 50% OF DIOXIN EMISSIONS
ARISE FROM BACKYARD BURNING), saxi aa-
CTOCOBYIOTBCSI B 3a3HAYEHOMY PEKJIAMHOMY TIO-
BimomuieHH1 IociimoBHo. Crpareriss opMyBaHHSA
€KOJIOTIYHO KOPHUCHMX HACTAHOB II€PEIAeThCS TaK-
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THUKOIO 3aKJINKY, PeaIi30BaHOK ITOCTIJOBHUM BHUKO-
PHUCTAHHAM OKJINYHUX peuerb Dont damage your
health, or the environment! Don’t burn rubbish in
your backyard!, 3a mommomMorom IKUX aBTOP peKJIaM-
HOTO TIOBIJIOMJIEHHSI 3BEPTAETHCS 0 aMEPUKAHIIB
3 BUMOIOI0 He ITaJINTHU CMITTSI y JBOpaxX Ta He 3a-
BIABATH TUM CAMUM IITKOAX COO1 ¥ HABKOJIHUIITHBOMY
CepesoBHIILY.

A cBimuuTh parTUIHUHI MaTeplaJI TIOCJTITOB-
HICTh BUKOPWICTAHHS CTpATEridl IHCKYpPCy €eKope-
gaamu CIHIA e pismoro. Crpareria dgopMyBaHHS
€KOJIOTIYHO KOPHMCHUX HACTAHOB MOKe IepeayBaTh
cTpaTerii JIeMOHCTPYBAHHS eRonorquo Hebearey-
HUX HACIIOKIB [3], HAIIPUKIAL

(6) GET INVOLVED
HURTS ALL OF US [8].

V BrasaHoMy mpurJaml Taktuka 3akiaury (GET
INVOLVED NOW) e 3acobom peasisarrii crpaTerii
dopMyBaHHS eKOJIOTIYHO KOPHUCHHUX HACTAHOB, a
TAKTUKA 3a3HAYEeHHS HACIIIKIB €KOJIOTTYHOI IIpo0-
nemu (POLLUTION HURTS ALL OF US) akry-
ayidye CTpaTeriio JeMOHCTPYBAHHS EKOJIOTTIHO
Hebe3meyHux HACJLIKIB. Ho;[16He HOeTHAHHS KO-
MyHIKQTHBHUX TaKTUK CIpUse MiJBUIIEHHIO piB-
Hs €KOJIOTIYHOI CBLIOMOCTL HpeL[CTaBHI/IKlB amepu-
KaHCHbKOI HAIlll, akTuBI3aIi ixHiX mi# y 6oporsOi
13 3a0pyaHEeHHAM HABKOJIUIIIHBOTO CEPETOBHUIIA.
Crpareriuaa opraHisaiiis JUCKYPCY €eKOJOTIUHOI
pernamu CIIA cBiguuTE IIpo Te, IM0 KOMYHIKATUBHI
cTpaTeril Ta BIOIOBIIHO TAKTHUKM IXHBOI peasriaarrii
MOJKYTb BHUKOPHCTOBYBATHCSI B HBOMY IHCTAHTHO,
HATIPUKJIA;

(7) BE A HERO. SAVE WATER. Only 1% of
the world’s water is drinkable. Take the stand and
protect a necessity for survival. JOIN THE FIGHT
AND PROTECT TOMORROW [12].

Crpareriio opMyBaHHSA €KOJIOTIYHO KOPUCHUX
HACTAHOB PeaJIi30BAHO B TAKTHUII 3aKJIINKY, AaKTyaJTi-
30BaHIM Y BKA3aHOMY IIPUKJIAIl He TUIBKH B PeUYeH-
Hi BE A HERO. SAVE WATER., ane #1 y peueHHsAX
Ha 3pa3or Take the stand and protect a necessity
for survival. JOIN THE FIGHT AND PROTECT
TOMORROW, 1o BUKOPUCTOBYIOTHCS IMCJIsT TaK-
THKH HaBeJeHHS KiTbKICHUX JIAHUX, HPesICTaBJIe-
HOI B TEKCTI PEKJIAMHOTO IIOBIJIOMJIEHHS TAKUM pe-

NOW. POLLUTION

Croucok jsirteparypmu:
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vennam: Only 1% of the world’s water is drinkable.
VBaskaemo, 110 momi0He BHMKOPMCTAHHS KOMYHIKA-
TUBHHUX TAKTHUEK (IIOBTOPEHHS 3aKJIMUKY II0I0 HEeoO-
XITHOCT1 30epeskeHHsI BOIM, 3MIMCHEHEe IUCTAHTHO
Ta 3a JOIIOMOIOI PEYEeHb 13 PI3HUM CEeMAaHTHYIHUIM
3HAYEHHSM, YHAOUHEHHS HACIIIKIB €KOJIOTTIHO He-
0e3reyHol OigJBHOCTL 3a JOIIOMOIOI0 TAKTUKU Ha-
BeIeHHA KUIBKICHUX JaHWX) CIpPHsSe MIIICHJICHHIO
KOMYHIKATHBHOI CHJIM TA BILIMBOBOCTI PEKJIAMHOIO
IIOBIIOMJIEHHH.

BucHoBku 3 maHoro ,uocni;mceHHa i mep-
cnexrusu. OTKe, y AUCKypCl comaJILHm pexJIaMu
CIITA HOE/THYIOTBCS Ta BaaeMomfoTb cTparerii BH-
KPUTTSA COLLlaJIBHI/IX IIOPOKIB 1 JEeKJIapyBaHHs CO1Ii-
AJIBHUX HOPM 1 ]_IlHHOCTeI/I cTparerii 3aJIAKyBaHHI
Ta JeKJIapyBAHHS COIlaJbHUX HOPM 1 HlHHOCTeI/I
YV BH3HAUEHHMX KOHQITypaIigXx CTPaTeris BUKPHT-
TS COLIAJIBHUX IIOPOKIB II€PedAEThCSI 3 JOIIOMOIO0
TAKTUEK 1eHTU(IKAI] coIllaabHoI IIpobieMu, HaBe-
IeHHSd KIJIbKICHUX JaHHX, IOIIePEIPKEHHS 1IPO He-
raTHUBHI Hacmmm a cTparerisa JeKIapyBaHHS CO-
IMAJLHAX HOPM 1 LLlHHOCTeI/I — 3 JIOLOMOTOI0 TAKTHE
3aIIpPOBAPKEHHS HOPM coIllayibHOI moBeminku. Ilo-
€JHAHHIO Ta BsaeMomi MJJIATAI0Th TAKOMK KOMYHI-
KaTHBHI cTpaTerii 3QJIAKYBAHHS T JNeKJIapyBaHHI
COLIIAJIbHAX HOPM 1 IIHHOCTEH, aKTyaJIl30BaHl y BU-
3HAYEHOMY THUII JUCKYPCY TAKTUKAMU HaBeJeHHs
KIIBKICHHAX [AaHUWX, IOCUJIAHHA Ha aocm;: SKepPTBU
Ta TAKTHKOIO BIIPOBAJYKEHHS HOPM COILUAJIBLHOI II0-
BeIIHKHU. 3a3HAaYeH] cTpaTerii Ta TAKTUKH BUKOPHC-
TOBYIOTBCS 3meblbimoro KoHTakTHOo. CTpareriyxa
OpI‘aHlsaLUH auckypcey exosioriutoi persiamu CIITA
TaKOMK Bl,ILSHaqaeTBCH HOETHAHHAM Ta B3aE€MOJIEI0
CTpaTerm A€MOHCTPYBAHHS €eKOJIOTIYHO HebesIeu-
HUX HACJIIKIB 1 pOpMYBaHHSA €KOJIOIYHO KOPUCHUX
HacTaHOB. 3acobaMu mepenaBaHHA BKA3AHUX CTPAa-
Terii € TAKTUKY KOHCTATYBAHHS (PAKTy HeraTHBHO-
T'0 aHTPOIIOTEHHOT'0 BILJIUBY, 3a3HAYEHHS HACJIIKIB
€KOJIOTIYHOI Hpo0JieMH, HaBEIEeHHS KUIbKICHUX
IaHUX, TAKTUKN 3aKJINKYy. BHUKOpHCTaHHS BKasa-
HUX TAKTHUK MOKe OyTH KOHTAKTHMM 1 JUCTAHTHIM.
IlepcriekTriBH IOCITIIEHHST JUCKYpPCY COLIIAJIBHOL
pexsaMu BOAYAITHCA y BUSIBJICHHI JIlHI‘BORyJILTyp-
HHUX 0COOJIMBOCTEN COIAIHFHUX HOPM 1HIINUX aHIJIO-
MOBHHX KpaiH.
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